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QUALIFICATIONS 
 

Hotel Executive with over 30 years of hospitality experience. Skilled in all aspects of hotel operations, 

organizational planning and execution. Proficient in developing and realizing sales goals through plans 

and actions that address market share growth, key account identification, relationship building and 

contract negotiations. Team builder with drive to lead projects to completion. Energized trainer with 

ability to excite and motivate all levels of an organization to achieve peak performance. 

 

PROFESSIONAL  EXPERIENCE 

 

WHITE LODGING SERVICES 2012-present 

 

RVP Full Service Division 7/14-present 

• Provided above property leadership for 14 hotels across 5 states 

• On boarded 8 GM/AGM’s into the organization for key properties 

• Implemented FOH/BOH integration for F&B efficiencies and improved food quality and 

reducing FC .5-1.5% 

• Rolled out WLW for full service hotels to align all properties onto a common operating 

platform 

• Created a consolidated sales organization resulting in a reduction of sales cost and growing 

share in all hotels 15-25% 

• Board Member Texas Hotel and Lodging Assn. and Back on My Feet 

 

Westin Austin at The Domain 11/12-7/14 

• Maintained #1 in comp set while continuing to grow market share 6.9 points   

• Achieved 106% of budgeted profit and 103% of budgeted sales 

• Drove profit achievement through ADR growth and reduction of labor in sales department 

and F&B 

• Achieved Triple Platinum scorecard and awarded GM of the Year as well as Hotel of the Year 

 

MARRIOTT INTERNATIONAL, INC. 1984-2012 
 

Renaissance St. Louis Grand, St. Louis Mo. (917 rooms) 5/12-11/12 

Director of Hotel Operations 

• Developed and implemented a GSS Red Zone action plan that is showing initial increases 

in scores of 5.2 points 

• Re-focused the property on intradepartmental communications and efforts to achieve 

more efficient operations and profitability through reduced labor cost in a Union Shop 

• Aligned management headcount with forecasted business levels to impact 

profitability and guest/ambassador satisfaction 

• Repositioned group ceiling to capitalize on rooms to space ratio and drive $GRN and 

ADR 

• Director of Marriott St. Louis Business Council to strengthen business through civic, 

community and talent development initiatives 

• Worked w CVB to align the city and Sports Authority for convention center and 

arena availability 








